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1.The Nielsen Company, Total Coverage incl. Discounters, Value Sales, 52w/e 03.10.20

2.The Grocer Magazine, Britain’s Biggest Brands 2020, March 2020 based on Nielsen
Value Sales 52 w/e 31.12.19

3.Kantar Worldpanel Purchase, Total Market, 52w/e 04.10.20

4.Kantar Worldpanel, Brand Footprint Survey, May 2020

5. Millward Brown, Brand Tracking, 52w/e 11.10.20 (Brand | Love % = % rating this at
the highest point on the scale i.e. top box)

ANY QUESTIONS PLEASE SPEAK TO THE INSIGHTS TEAM

44% 30% 37%
A% Better

Quality
45% 329 399

Worth poaying more for
33% 24% 279

>
A ——

A
o




